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I am a confident manager with strong communication and interpersonal skills, able to liaise across departments at many levels to influence people and achieve common goals.  I have a creative and innovative attitude, always looking to improve and streamline systems and procedures to increase effectiveness, and am focused on achieving results, both personally and through my team.  I have an in-depth knowledge of trends and standards of the internet and developments in new technologies along with technical, design and editorial experience to deliver online solutions.  I am a marketing expert with an interest in examining the latest techniques and ideas to test and increase effectiveness and achieve objectives.

I have used my marketing and IT skills to develop the marketing focus of websites integrating online services with all facets of company business processes and procedures.  This has resulted in website successes including raising the number of visitors to the Cambridge University Press (CUP) websites (www.cambridge.org) from 950 000 in February 2001 to 15 000 000 in October 2003 with a 5 fold rise in online sales to £60,000 a month in this period.  

Key Skills & Experience

Management skills: managing the web services team at CUP comprising one developer and one marketer, with temporary developers employed when necessary.

Leadership skills: encouraging collaboration, personal development and ownership to achieve departmental business objectives and individual career development.
Communication skills: emphasising regular and effective communication with group, department and other colleagues to ensure the flow of information and dialogue in the right way.
Training skills: running training programmes in online marketing including: presentations, workshops, one-to-one training, and worksheets accompanied by online marketing manuals.

Enthusing skills: encouraging the use of the internet as a business tool through firstly ensuring websites serve the needs of various departments and the customers with which they are concerned, then secondly with targeted reporting of web usage and online sales to key internal stakeholders.

Design and development experience: in all my previous roles I have extensive experience in scripts and programming languages and database querying used in delivering dynamic and static websites including: HTML, CSS, Javascript, Visual Basic, PHP, ASP, MySQL, Oracle and Perl; web publishing and design packages including: Dreamweaver, Fireworks, Flash, Photoshop and Photopaint; with delivery on servers running Windows IIS and Unix Apache.

Editorial experience: since 1999 I have been writing, editing and producing content appropriate for the web.
Content management system experience: planned and delivered a content management system (MediaSurface) for Cambridge University Press including design, customisation, developing additional functionalities including integration with external databases, managing publishing flows and authorisation systems and staff training.

Usability testing and user research experience: conducted user research through statistical analysis (using WebTrends) online response forms and focus groups for CTAD and CUP and usability testing for new designs for CUP. 
Search engine optimisation experience: raised websites into the first page of search results for targeted key words for project websites developed by Cambridge Training and Development (CTAD) including raising www.i-create.org.uk from not being listed to first page listings for targeted key words within one month.
Online marketing experience: developed marketing strategies for CTAD’s company site and websites developed by CTAD; oversaw company-wide marketing programmes for CUP and Harcourt Publishers.
Email marketing experience: launched and developed email alerting services for Harcourt Publishers and re-launched a targeted email alerting service for CUP.
Project management experience: in my previous three roles I have experience in managing large and small web projects from: timetabling, budgeting, coordinating and monitoring through to delivery, launch and staff training.
Work Experience

Web Marketer, Cambridge Training and Development, Cambridge

November 2003 to March 2005

Company Business: developing and delivering learning programmes specialising in adult learning. 
Key tasks: 

· Redeveloping and redesigning the corporate website to ensure the website reflects and supports the company business to the latest accessibility and usability standards while reflecting the latest trends in internet and mobile technologies. 
· Developing and executing online marketing programmes for the corporate website and websites developed by CTAD with a focus on search engine optimisation (www.ctad.co.uk, www.targetskills.net, www.i-create.org.uk, www.move-on.org.uk, www.stepintolearning.org, www.maths4life.org). 

Web Marketing Manager, Cambridge University Press, Cambridge
February 2001 to October 2003

Company Business: the world’s oldest academic, professional and education publisher and printer.
Key Tasks:
· Responsible for the Press’s online profile including company information, marketing sites, e-commerce catalogue, journals extranet, an online dictionary and service sites for authors, librarians and booksellers (www.cambridge.org). 
· Managing the Web Services team

· Redeveloping the website to ensure customer focus including user research and usability testing of all new designs.
· Project managing the implementation of a content management system for both the internet and intranet sites.
· Managing the Press’s search engine profile.
· Overseeing the company-wide strategy for web marketing
· Re-launching a targeted email alerting service and developing and managing the email contacts database and overseeing the delivery of marketing emails. 
· Encouraging the Press-wide use of the web as a business tool through reporting web usage and sales.
Internet Marketing Manager, Elsevier Ltd (then Harcourt Publishers), London
August 1999 to February 2001

Company Business: leading global publisher of scientific, technical and medical books and journals.

Key Tasks: 

· Researching online markets for key products.
· Developing and implementing internet marketing campaigns.
· Launching the email alert service.

· Building the email marketing database and managing the delivery of marketing emails.

· Reporting web usage and reporting on results of specific marketing campaigns.
· Running training programmes in online marketing.
Marketing Information Developer, Elsevier Ltd 

March 1998 to February 1999


Managing marketing database of product information and advertising copy for over 20,000 live records, data gathering and marketing information flow development.

General Accounts Assistant, Elsevier Ltd 

February 1996 to March 1998


Investigating, problem solving, report writing and implementing solutions for 6 major projects including developing a new procedure for processing payment of inter-company invoices. 

Education

BA (Art History) 
2000-present

Currently studying with the Open University, London

B.Sc. (Mechanical Engineering) 
1990 - 1995 

Elective courses: Economics and Statistics

University of Cape Town, South Africa

School subjects (Equivalent to ‘A’ Levels):  
English, Afrikaans, Mathematics, Physical Science, Geography, Woodwork. 

1982-1986
Westerford High School, Cape Town, South Africa
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